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QUESTION ONE

0 questioms.

a) Without income and profit a travel agent will not survive in the business. I{ighlight five main
sources of their income (S h{arX<s )

b) Cutline any 10 daily procedures caried out in a travel agency business (5 Marks)
c) Describe one strategy you rvould use in dealing r.vith each of the follor,ving difficuit clients

i) An angry client (Z Marks)
ii) Indecisive ctrient (2 l\{arks)
iii) Just looking clients (2 Marks)

d) Enumerate five guideiines tirat govern tour pianning (s Manks)
e) Disting'.rish betr.veen short haui and long haul in terms of travetr trade (z6l\{an}<s)

0 Expiain an intangible product as a characteristic of toririsrn product (3 Marks)
g) Briefly explain tll'o types of ciamages available to a party in a contract in a case of negligence

(2 1\{ari<s)

QUEST'ION TWO
a) Describe factors that rnake a theme park appeal more to ciients tiran any other form of attraction

for tourism (S Manks)
b) Explain factors that enhance the appeal of a destination (XE &,trarks)

QUESTION TI{R}IE
a) Describe four ways through rvhich a travel agency can attract clients in to the agency

(E h{arks)
b) Explain seven ways a travel agent can use to control internal fraud in the business

(7 &,farks)
QUESTXON F'.OUi{

a) Researcli before itinerary planning is the most indispensable ingredient for a successful tour.
Discriss (l(} h4artr<s)

b) Yo'; are a ti'avei agent r,vorking for Somak Africa" A group of Chinese tourists have made a
call, briefly explain to them five faotors to consider when choosing mode of transport from
China to Mombasa I(enya (S l${anks)

QUESTXON FrVE
a) Explain the challenges of Infornlation Technology ( IT) faced by tourists iir 21't Centurl,

(1G N{ar}<s)
b) Describe fir'e reasons Lhe tiavei agencies have not talien f,u1l advantage of ICT's. (5 &,{an"ks)
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