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SCHOOL OF EDUCATION AND BUSINESS STUDIES
DIPLOMA IN INFORMATION COMMUNICATION TECHNOLOGY 
UNIT CODE/NAME: DCT 034 ENTREPRENUERSHIP
January – April 2026 End of Semester Exam - Time: 2 Hours 
Lecturer: Prof. E. Siringi
Instructions 
1. This paper consists of five questions
2. Section A is the case study and is compulsory
3. Section B consists of four questions answer three questions 
4. Marks: 60
5. Time: 2 Hrs
SECTION A 
QUESTION ONE         CASE STUDY (compulsory)	               30 Marks
Read the case study carefully before attempting the questions.
Entrepreneurship has always been shaped by the boundaries of geography, communication, and cost. For decades, small businesses were confined to local markets, struggling to reach customers beyond their immediate surroundings. The rise of Information Communication Technology (ICT) has dramatically changed this reality, opening doors to new opportunities and redefining how entrepreneurs connect with the world.
Take the example of Jumia in Africa, often described as the continent’s “Amazon.” Founded in Nigeria, Jumia began as a modest e-commerce platform but quickly grew into a regional marketplace connecting millions of buyers and sellers. Through ICT, Jumia gave small entrepreneurs the ability to showcase their products to customers far beyond their towns and cities. Suddenly, a tailor in Nairobi or a craftsman in Lagos could sell to buyers across borders, something unimaginable in the pre-digital era.
ICT also transformed the way entrepreneurs engage with their customers. Platforms like Jumia, alongside social media channels such as Facebook and Instagram, allow businesses to interact directly with clients, gather feedback instantly, and adjust their offerings to meet demand. Customer Relationship Management (CRM) systems and mobile apps make it possible to personalize marketing campaigns, strengthen loyalty, and build long-term relationships.
Another critical shift has been in the area of transactions. Mobile money services such as M-Pesa in Kenya revolutionized payments by eliminating the need for physical cash. Entrepreneurs can now conduct secure, fast, and cost-effective transactions across borders, reducing barriers to trade. Coupled with integrated logistics and delivery systems, ICT ensures that products reach customers efficiently, building trust and reliability.
Beyond access and efficiency, ICT has become a driver of innovation. Entrepreneurs now have access to global knowledge networks, research databases, and collaborative platforms. This exposure allows them to benchmark against international competitors, adopt best practices, and continuously innovate. For instance, many African startups are leveraging ICT to develop mobile apps tailored to local needs, from agriculture to healthcare, ensuring they remain competitive in dynamic markets.
In conclusion, ICT has not only expanded market access but also reshaped the very nature of entrepreneurship. By breaking down geographical barriers, enhancing customer engagement, reducing transaction costs, and fostering innovation, ICT has become a cornerstone of modern business. The stories of platforms like Jumia and M-Pesa illustrate how digital tools empower entrepreneurs to thrive in ways that were once unimaginable, contributing to broader economic growth and resilience across Africa and beyond.
Required 
a) Discuss how Information Communication Technology (ICT) has transformed market access for entrepreneurs.                                                                   				(15 Marks)
b) Evaluate the role of ICT in improving efficiency and productivity in entrepreneurial ventures.                                                                                            		(15 Marks)
SECTION B 
Answer three questions from this section 
QUESTION TWO
Why is a business plan considered a critical tool for entrepreneurial success? 	(10 Marks)
QUESTION THREE 
Explain why risk-taking is considered a fundamental characteristic of entrepreneurs. ( 10 Marks)
QUESTION FOUR
Distinguish between Innovation and Imitation in entrepreneurship development process ( 10 Marks)
QUESTION FIVE
i. What are the main sources of financing for start-ups in Kenya; and      	          (5 Marks)
ii. What strategies can entrepreneurs use to improve access to financing? 	            (5 Marks)
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